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Keeping up
with insights
demand



QNPT 1

This FopXyFetdir Y ~

jydscape

QVenthe phstldgicddettthe retail
tandschpe has- B a $hirlwind of
Brtind opportuidity, growth, and
Jahdet Rk orgd@hizations have
beét*wotkind dvériine to deploy
Smirictiahhel stratedles that keep
pate With shiftiny consumer
Bphiors HoH8e COVID-19 pandemic,
Fidebof Myt Watk ehvironments, and
idtine-haje Ehiged+the way that
&nsulers shop.

ButbhoW *thetretadil)game shifts again.
Ret#ilers*hrétfee)ing!th® effects of
inkgrrupted Juppty chains, and
Bngoing EEhnatogical Addvancements
ke artifictd intEtiddnce (Alcortinue
t® disrupt rétail $ndtonsumer
Beh&sor.4n aflditi®n, strong
efdhophic' heddikhds challenge
Brganizdtiofis)to tthitfvebunder cost
preskurespanld cladhisumers become
rdtirdiseléativé aril'pBite-conscious in
thetfage oftinfhation.

NMegrivhile, #tends Iik&!Trictionless
sgore}, yb&@rgetsondlized customer
jSurne\s, sbchalltbmmerce, and
$nsumner @rmand fdr sustainable
practicetfalohgside’ super-fast
Gohvehienicd arg preVdi)ivg. There has
néydi be&ila*rhote $gent need for

effitient lahd Efféc$ive ways to
déhelrate @ prohhote market and
&nsungr Ingights within
Srganizations. MatkeR Loic’s
denerativg Ri-p8vede didolutions for
thélretail indystry'hahedsalk-the data
and!ledgafichydhiinékdto ensure fast
adpobidh Jf Jnsighits Bcross the
butings§ sdbysur €ompany can make
Start, $listoinel-t$ntric decisions at
thelspkel af-th&market.

FFRPRFRER\ R SRR XZGtRWINER XE YgIYU |

PE¢ZmEhe" riew #tail'laridscape
Bring9d' HBst of signifint challenges
B ingights!pioféssipnals. The
nufmber-andradge of shopping
tHUch poitits 4ke' ind)Basing, shopping
andBrowsimngisehavior is changing,
and-actiVities i ladjaceht industries
(high Yech, firai¥c®, dutomotive, etc.)
ai'e intreakintgly releddn).'All this is
happening*4ftla#Eentiessly fast pace
and sitsFatip the fudlamentals:
ins)giftsHh' Fozéns of product
cat&jdries and!thatsvérsal subjects
trat spgh'Jhdsipper$ourney, from
pdrking ahd pficing to#ustainability
and)éhildtare.

The'"riéw #dtaflbehvironment brings a
®nstartistBeardraf iformtation, data,
andlleggafich tp insights managers:
Yk ariddry, reportd, syndicated
®tircds, lhews$eds, vendor and
cUBtdirrgseantH; besiness and brand
tracker$, sdicial listeBing,!lcompanies
and)thoudhtteddsrs) te watch, and
Btire.


https://marketlogicsoftware.com/blog/generative-ai-why-it-matters/
https://marketlogicsoftware.com/
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Bt @8Nt I yEE BRRrd%%s %
makir(¢bslibWwanteg(for all the
d0aisonbIkdfdr? re@diréd'to research
dhd'raar( Gl thesE0BsigBty, Retalil
i9an eRtrfmely!d@fidietdand fast-
rio\dirlg b&nte, with P4 decision
cytdes $ranh 1 BHabFrodm to the
(@adib¢d @skd Hooint of
Ruréhhse, ar2l'fdeuent re-
BroaniadtiemnssYoUutstak@ghiders —
&H@th&olirtednbDbt eQoal to the
RN EE6— /BBO't NB/e(Eh2 |Ekury of
tinhe. THE\OBeeVitatibeb OMsights
eiickly/and!&ficiently.

)

ASJOId0 to |96$MaI0his'Vheans

i ghd8/préfi8sstodia(daré fdt&dwith
a fleabchoel 0%tghts “Pbeoviders”
&i(( Bkl OIRWEBtDtImENianually
Iiatibgiorasd Wers il 0% 28urthmi of
gata"antbresetyei. 08siglitssdEuisors”
&i(( de(@ Y teR(BAoRyY 1B perform
EhesEQ 86K 6%y cars U human
iFRE(iGEAGE S0Stateling and
ddvice.



https://www.ipsos.com/en-uk
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By the numbers
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TNe §lblihK &1dbRinhevide\eX @b EIBRC?HMOBMJ
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$butte: eMarketer - “Global Retail Ecommerce Forecast,” 2023
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$bure$: Statiska f “China’s!EF-Rommierce!@rewdh Rrails the Rest of the World,” 2022



https://on.emarketer.com/rs/867-SLG-901/images/eMarketer%20Global%20Retail%20Ecommerce%20Forecast.pdf
https://www.statista.com/chart/22729/e-commerce-sales-growth-by-region/
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2. Conscious consumers P. Sddalh&diaPpurchases

L +70%

" &Yt %rs Bre \&il(ing
to-payt s r&o#tost &aBr4bly
prElceEtdgoods

2T

FAre¥mSt &3 #1e%F social
toMitiétc@satels Wdrldwide by
2026

BtitiPee: PMICAS1GI SRMEDLN YN D |PsidH NS Pl FBredsS 2005 2| + AVAI96*0F sBglal Comiverce $HES wirldwide,” 2023

4. A frictiohless future

Bifo@th 1AYj&&tfon bf & h&MIEss Pt aITHSrds Worldwide
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fttirge: AWC -*&ikidonless Rae@ill.# Bie fot@e-o8sASppiag,” 2022

5 .MépdBdelivery
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Wedt REI3IHG delivery
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¥ &Vt )% (s
#r'e wiging b pa\%esr"'fame
Ha'dGivery

fttitde Retafl ifbustry l'adesdissotSatiort (RILA) + “Retaibbpedks” "I+ Retd®d Foébpoints


https://www.rila.org/leading-retail-insights/retail-speaks
https://www.retailtouchpoints.com/resources/88-of-consumers-will-pay-for-same-day-delivery
https://www.pwc.com/gx/en/industries/consumer-markets/consumer-insights-survey.html#chapter-3
https://www.statista.com/statistics/1251145/social-commerce-sales-worldwide/
https://www.pwc.co.uk/industries/documents/frictionless-retail-the-future-of-shopping.pdf
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Case studies
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Abuout Maritet Logic

Marxet Lodic is a maiket ieading Saad orovider of insights management

solutons. Our Al-eneablad irsights rnanageient. platforin allows insights teams

to equip business decisions makers with trusted insigints @t scale and speed.

Sirce 2006, we've: helpad humvlrecs of cocnsuimer-focusedd brands across the

g'obe to iransform into irsighiis-arive:: businesses. Marked leaders such as

Uniiever, Yedafonie, Astrs Zenecs and Tesco are driving innovation and making
raarter markat rmoves with the supnors of Market Logic.

www.marketlcgicsoftware.com
info@irrackatiogicsortware.com

AT fgel ol Moyt America
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